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TIA Mandate

The TIA Act [No 26 of 2008]:

ñThe object of the Agency is to support the 

State in stimulating and intensifying 

technological innovation in order to improve 

economic growth and the quality of life of all 

South Africans by developing and exploiting 

technological innovationsò



TIA Vision

The TIA Vision is to be:

ñA world class innovation agency that 

Ç supports and enables technological 

innovation to achieve socio-economic 

benefits for South Africa 

Ç through leveraging strategic 

partnershipsò



TIA Mission

The TIA Mission is to :

Çenhance South Africaôs global competitivenessand

Çdeliver socio-economic value through technological 
innovation across sectors of the economy by means 
of the following:

ïAppropriately structured financial and non-financial 
interventions 

ïDevelopment and maintenance of human capacity for 
innovation

ïBuilding a culture of innovation 

ïLeveraging local and international partnerships
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NSI Challenges:

ÅExistence of innovation ñChasmò

ÅFragmentation of instruments

ÅNarrow definition of Innovation

The ñKnowledge Economyò:

ÅKnowledge = basic form of capital 

ÅEconomic growth driven by innovation
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Bridging the òChasmó through local 

technology commercialisation and diffusion
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TIA geared towards addressing ñmarket failureò

and building bridges and institutional linkages 

along the innovation value chain:

Partnerships

(e.g. IDC)

Partnerships

(e.g. NRF)

The TIA will focus its financial and non-financial offerings along the innovation chasm, 

and will operate with the required flexibility across the innovation value chain through 

mobilising and leveraging national, regional and international partnerships



ÅInnovation financing (incl. seed, first and 
second stage funding for the commercialisation 
of technology based products and services) 
Promoting domestic and foreign investment 
linkages

ÅTechnology development (incl. technical and 
advisory services relating to nurturing of 
technologies and implementation). Technological 
and enterprise expertise (e.g. SMME support)

ÅCapacity building (incl. institutional and human 
capital development)

TIA Products  & 

Services



Conduit for national tech dev & diffusion

While the entities have a significant geographic footprint across the country, there is generally a 

limited service delivery footprint. In addition, our investigation did not reveal a mature channel mix 

across the entities:

Ç Service offerings are delivered predominantly through a brick 

and mortar infrastructure.

Ç There is a strong need to also move towards electronic 

channels in order to improve access.

Ç The channel mix needs to be leveraged in a manner that 

reduces the costs of interaction, and ultimately operating 

costs.

Ç Most entities have access points in the economically prominent 

provinces and are centered in major urban areas impairing foot 

print across all provinces.

Service Delivery Footprint

A mature channel mix to support the service delivery footprint is a strategic imperative to improve access to TIA 

service offerings and ensure closer oversight and support of funded businesses.
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